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Abstract

Media campaigns to prevent illicit drug use are awidespread intervention. We reviewed 23 studies of different
designsinvolving 188,934 young people and conducted in the United States, Canada and Australia. The studies
tested different interventions and used several questionnaires to interview the young people about the effects of
having participated in the studies brought to them. As aresult it was very difficult to reach conclusions and for
this reason we are highlighting the need for further studies.
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